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Abstract

ia platforms where data are being recorded for the benefit

YouTube falls within sharing social medi
of an audience: This is part of the most trending social media platforms in the world where vital
be viewed and tnowledge is also shared. YouTube plays vital roles in the knowledge

information cart
among other social media platforms in the world. African heritage is in

sharing and consumption
of several factors which is not the concern of this paper, but

line of goir:g into extinction because
ns, African heritage and culture can be communicated to the world

hrough social media platfori
werations, Most especially through YouTube. Several studies have

and preserved for future ge!

enphasized the uses of social media in the communication of culture. This paper, however, aims at
giving insight on the role of YouTube as a social media platform in the promotion and preservation
of cultural heritage in African societies. The paper is a review of several literatures relating to the -
Tube in the promotion

stlbjec:f matter and concluded by reconumendations on the effective uses of You
of Afiican cultural heritage.
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defined ways of life of the group of
people in society. In other words, this
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known to the people of the society.
Culture is a tradition that touches
every aspect of human life and, as
such, what comes out of culture is
what is referred to as heritage. In a
simple language, it is also defined as
“traditions, achievements, beliefs,
etc., that are part of the history of a
group or nation”. ICOMOS (2002),
defined cultural heritage as an
expression of the ways of living
developed by a community and
passed on from generation to
generation, including  customs,
places, practices, objects, artistic
expression and values, which could
be expressed as both tangible and
intangible. William (2007) also
defined it as the legacy of physical
artefacts and intangible attributes of a
group or society that is inherited from
past generations. Thus, heritage in a
real sense of culture could be
classified into both tangible and
intangible heritage, in as much as it
upholds the significance and tradition
of the society. Take, for instance, a
monumental  architecture of a
particular society could be referred to
as heritage, while the oral tradition of
how the architecture put in place and
who and how it was constructed is
also part of heritage of that same
society. Carrying out of sacrifices
(tangible) prior to the Osun Oshogbo
festival is part of the heritage of the
people and the incantation
(intangible) while carrying out the

Promotion and Preservation of. Africa’s Herituge

sacrifice is also part of their culturg]
heritage. Sullivian (2016) attested
that cultural heritage includeg
tangible culture (such as buildings,
monuments,  landscapes,  books,
works of art, and artefact), intangible
culture (such as folklore, traditions,
language, and knowledge); and
natural heritage (culturally significant
landscapes and biodiversity).

However, these heritages (tangible
and intangible as stated supra) that
need to be passed down to heirs
(future generations) are dismissing
and fading gradually in African
societies. The causes of the extinction
of most of these cultural heritages
include: looting, climatic changes,
natural disaster (volcanic eruptions
and earthquakes), cultural affinity,
civilization, cultural contact
(conquest) among many other factors
as highlighted by some scholars
(Sullivian, 2016; Stenning, 2015;
Lenzerini, 2011; William, 2007).
Apparently, the so-called well-
preserved heritages today among
some African societies are facing the
challenges of modification and
rebranding all in the name of
promotion for development.

Literature Review

In contemporary society, information
communication technology (ICT) and
reference to social media platforms
have become the greatest means of

m—
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sharing and promoting informatiop
and, as spch, could be useful for the
preservation and  promotion of
African cultural heritage. Morrisop
et-al  (2006)  observed  that
information communication
technology and social media, have
brought many opportunities for
heritage  preservation and has
improved the distributions,
transaction and general flow of
information in the present world.
Technological ~ innovation  and
attitudinal change are likely to be
keystones of advances in heritage
presentations in most part of the
world (Boniface and Fowler, 2003).
Internet has a tremendous impact on
the promotion of cultural heritage
today and represents the major causes
for their preservation (Nezakati et-al,
2015). Mangold and Faulds (2009)
state that social media is “Online
information that are created, initiated,
circulated, and used by consumers’
intent on educating each-other”.
Barkan (2009) emphasizes that social
media is “a collection of internet-
based applications that enable peer to
peer communication and sharing of
information”.  Campbell ~ (2009)
indicates social media as “a type of
website, application or
communication vehicle where people
connect to one another; discuss and
interact; share content and ideas; and
build relationships”. The uses of
social media in heritage management

Galﬁan (2014) has made it more
obvious that if socia] media is part of
our everyday lives, why shouldn’t it
pe part of our cultural heritace
Institutions? Indeed, social media can
offer a lot to cultural heritage efforts.
It can be used for conservation,

dissemination, protection  and
participatory culture (including social
tagging and social memory, for
example). If teenagers and young
adult can access YouTube every day
and download movies of different
kinds, why not an opportunity to
upload videos of cultural heritage
concern for the benefit of visitors and
other communal. Nezakati et-al
(2015) from his analysis observed
that social media users are more
focused on Facebook followed by
YouTube among other social media
platforms. He stated further that the
segment of internet users is betwec?n
the age of 16-74 years old, domestic
and urban and that more than 50% of
these internet users have access (0
social media platform. He stated that
the top three benefits of these socidl

media include: increase 1N market
increase 1N awareness

exposure,
-
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(publication) and traffic growth; and
the other benefit of social media
could be seen as reduction of
travelling. Virtual presentation of
data present, publish and interpret
culture/heritage and cultural artefacts
as they are today or as they might
have been in the past (Roehl, 1997;
Moltenbrey, 2001; Levy et-al, 2004;
Jeffrey and Lynn 2007;).

YouTube as Popular Culture in
Africa

GCF (2020) defined YouTube as a
free video sharing website that makes
it easy to watch online videos; and
users can as well create and share
person video and share with others.
Users on the YouTube can as well
create a playlist to organize videos
and group together. YouTube allows
users to upload, view, rate, share, add
playlist, report, comment on videos,
and subscribe to other users.
YouTube offers a wide variety of
user-generated and corporate media
videos.

There are three main parts of

YouTube Culture as stated by Zanatta .

(2017) namely: the home and family
on YouTube, the  YouTube
community, and the post-television
audience. These main points are
essential for YouTube Culture to
thrive. Zanatta (2017) highlights
YouTube as being a self-driven job
that will influence the future of

reservation of Africa’s Herituge

culture, politics, warfare, and family
life. Although famous YouTube
subscribers have managers, they are
their own boss and work in
collaboration with YouTube and
other companies who want their
products advertised. For the ordinary
person, picking up a camera and
filming themselves could become a
lifelong job if done right.

There is another platform on
YouTube called “YouTube Red”
(Zanatta, 2017), this supported the
means of saving videos offline that
can be accessed without an internet.
This  platform  also  support
accessibility to Google Play and
access to exclusive video content
made specifically from the content
creators who signed with YouTube
Red’s contract. Another YouTube’s
platform is “YouTube TV”, which is
a huge step for YouTube as a
platform, and even bigger for the
content creators. YouTube TV is a
platform where viewers can stream
live TV from popular networks. Not
only can people watch live TV from
all of the collaborating networks, but
they also have the ability to DVR or
record shows they might miss. Itis all
stored in iCloud with unlimited
storage. Event such as AAN, SAFA,
WAA conferences, among other
popular indigenous events can be
streamed on YouTube TV for other
participants who could not physically

m——
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articipate during the event(s) ang
could as well be saved for future yge_

However, there are some technica]
challenges people face when using g
video-sharing  platform  such g
youTube. Other than user errors, the
platform itself has been experiencing
«echnical difficulty as well. Before
the covid-19 outbreak, the platform
had numerous  glitches  ang
subscribers are being lost, which
means ad revenue drops per video,
since less people are receiving
notifications about new videos being
uploaded. This issue had many
content creators upset for a couple
reasons; they were not making as
much money as they used to, but
more importantly the platform Jlost

their audience (Cayari, 2011; Zanatta,

2017). But, during the pandemic, the
platform was more accessible by
viewers and assisted in disseminating
information among the people of
Africa and other part of the world.
Many events were streamed online as
physical participation ~was Tot
possible for many people and most
events were as well uploaded online
for other subscribers to access at any
time. The popular Big Brother Naija
event where we have over 20 million
viewers around the globe was
streamed online for people of Africa
to access online and videos sections
were uploaded to be accessed offline.
With this YouTube culture as well,
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4 Pl ’ 14 ’"J()’ ”'el ’(""()“U” ll”d‘ res
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of Africq 's Ilc-rimgc
Africans are

co :
challenges " nfronted iy, —

aCCeSS' 3
event Ing live
S on YouTube and stream

are i i
considered minor and addressable
as the eventg are u

ploaded and o
downloaded at any time. nd can be

The Place of YouTube on

Pre§ervation and Promotion of
Africa’s Heritage

One of the key advantages of
YouTube over other social media
platforms is that it presents the culture
in holistic form to the public. Because
the way an activity is covered by a
researcher and uploaded on YouTube
will be accessible and downloaded
the same way by an audience without
changes. The platform also allows the
viewer/visitors to place a suggestion,
comments, and many more options,
as this gives room for the
development and more promotions of
the information shared on the
platform. ~ YouTube users are
classified basically into two groups:
one group includes those people “{ho
simply look  for mforrpatlon
assistance, another group consists of
those people who are eager to share
. th  other
their  knowledge ~ W! hich
individuals (Qu & Lee, 2011) “l/tulrcal
means both the N
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heritage activities and the visitors are
the users of the YouTube and can
both utilize the avenue for passing
information between each other.

YouTube is one of the powerful
social media platforms, related to the
idea of uploading and viewing video
documents. There are many
documents related to cultural heritage
on this platform, and anyone who is
interested can  easily  access
information and movies about
cultural heritage destinations, such as:
museums, castles, churches, shrines,
mosques, among others (Nezakati et-
al, 2015). Also, the YouTube
advantage offers to visitors is related
to the possibility of uploading a
movie of the visited asset, displaying
own experiences on the platform, also
with own thoughts and positive or
negative reviews (Nezakati et-al,
2015). However, uploading on
YouTube platform is not meant for
the cultural heritage operator only,
but the visitors can as well share
experiences, comments and make

suggestions.

YouTube creates preliminary
awareness to the visitors about the
heritage of the intended visiting
society prior to their visit and this
reduce the negative consequences of
visit among the visitors. In
southwestern Nigeria, places like
Osun, lIle-Ife, Kishi among many

typical Yoruba societies engaged in
pre-ceremonial rites prior to some of
their festival celebrations and mostly
ask no one to come out within a fixed
time for the rituals most especially the
visitors. If this is well displayed on
YouTube, the intended visitors will
have information of their traditions
prior to their visit to the location.

YouTube also gives a platform for
preparation’ towards the visitation
such as hotel booking or
accommodation arrangement,
logistics, welfarism, among many
necessary preparations of visitors to a
location prior their visitation. A
recent study has revealed that 84% of
leisure travellers used the internet as
a planning source that gives them
information about flights, costs, and
destinations (Torres, 2010), as social
media helps travellers to search,
organize, and share their travel
memories and experiences through
Facebook, YouTube, and many other
ways (Leung et al., 2013).

Another  important aspect of
YouTube in the preservation and
promotion of culture is the low
monetary cost (Pepe and Bournique.
2017). YouTube among many socid!
media platforms require less charges
for both the operator of the culturél
heritage and the visitors to the
platform. Social media platforms and
internet generally have made
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i ;mpact on the.promotion of
| ¢ cent culture from different part of
affer rld. Nezakati et-al (2015)
the Y that internet makes visitors

courist ~ more curious  in
d ing new cultures and new
s worldwide and made them
e ible to the visitors. Visitors are
ote from the information
attr® ote and presented through
o gia (Mansson, 201D), s
soct® Jatest information are

ny and . \
many the social media for

updated on . .
visitors- youTube as a social media

makes the shared heritage
romoted to all the
bsite (Nezakati et-al,
Iso gives room for
new ideas in the

visitors tO the we
2015), and this a
innovations and

promotion of cultures.

The Rijksmuseum at Amsterdam in
Netherlands, for example, had some
of its sections closed for remodelling
for many years and when the time
came to announce the re-opening,
instead of publishing advertisements
on newspapers or journals (being
such an important museum, that
probably would have been enough),
the).' created a great campaign through
social media that culminated with a
f\]’?hTmOb (which can be found on
USelcll tl(l)bel; another great ss)cial media
YOuTubs are videos) (Gaitan, 2014).

¢ allows us not only to

;:xns_t bgtween .the user/public and the
2nOSl1tUt10n (Li Liew, 2014: Rine

. 12.). For instance, if the Argun l;
Fishing Festival of Kebbi Sta?e his
been uploaded on YouTube, it will
break the distance of many’visitors
wh(? are willing to know how the
festival is been celebrated.

Many’ scholars recognize social
medla's growing importance for
engaging with visitors and is one of
the most influential ways that
enhances marketing efforts (Pepe and
Bournique, 2017) and it is
unequivocally recommended here as
well that YouTube should be part of
the channels for the communication
of culture to the African societies,
since statistics have shown that social
media has traditionally ~ been
associated with teenagers and young
adults. Thus, for the most African
historical  societies that  host
programmes and offer services in
different venues as they do not have a
permanent space, such as a historic
house or a museum for audiences to
visit, it might be difficult for large
audience visitors to0 attend such

events. However, the YouTube
platform will be a most encouraging
of such

avenue for the dissemination
(2014) viewed

| institutions are
social media
with their

information. Gaitan
the point that severa
using  numerous

platforms 10 engage

dissem;
ca?]Sellnmate cultural heritage, but it _
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day-to-day updates of an excavation,
information about restoration
projects, or the staging of an
exhibition. Although, they are mostly
used to raise awareness on cultural
heritage issues, but YouTube creates
more awareness of these activitics
through their posts. Another place of
YouTube in Africa is the ability to
store event(s) online most especially
when the Africans are at disadvantage
of participating on live events but can
be accessed offline at any time.

Conclusion

On the YouTube platform today,
there are several excavations,
restorations, exhibitions among many
other activities of Europe which are
accessible by anybody in the world,
and these made their activities more
popular. This platform also promotes
and preserves their techniques as they
were well known with those
techniques everywhere in the world
through their upload on the platforms.
As Gaitan (2014) observed, if a
community feels strongly identified
with its heritage and feels the need to
protect i, social media can be a great
instrument to protect it. YouTube
protects more of the cultural heritage
as once uploaded. it will be there for
future generations, and this allows the
upcoming to have access to the data
and to also understand the peculiarity
of culture to the society. This social
media platform (YouTube) will assist

the upcoming generations to glgq
highlight cultural influences, changes
and development that have takep
place over time in their respective
cultural heritage, as differences wij|
be understood from YouTube playlist
uploads. The Argungun festival, for
instance, as a casc study, the
preparation schemes, performances
and post events comments could be
streamed online through YouTube for
the audience to participate virtually
and the videos can as well be placed
for those that could not participate
during the event to have access and
have the glance view on how it is
done. A playlist can as well be created
where subsequent videos about the
Argungun festival can be uploaded
online and accessible every time to
Africans as the event takes place over
the settlement. This playlist upload
will allow audiences to determine the
cultural  contact, changes and
development if any over time in the
festival practices, because the playlist
will serve as a record room where
data of different years are stored and
accessible to people to understand.
The YouTube in this regard will serve
as research institute/educational
centre for researcher(s) that is
interested in anything about the
Argungun festival, and the playlist
will serve as part of principal source
of data for such investigations. The
YouTube in this regard will as well
serve as an entertainment centre for
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those interested in the participation of
e event for fun. We can as well
agree that YouTube in this regard will
serve as a bridge to break the distance
of audience and the event location,
which means there is access to the
event without physical presence.
Most especially, the pandemic period
or any period of movement
restriction, this platform presents the
event to audiences holistically and
virtually. Thus, the practice, if it is
applicable to every culture and
practices as analysed above, will
permit Africans’ accessibility to their
heritage virtually and promote the
knowledge of the indigenous
practices among the Africans. The
popular known indigenous dyeing
practice in Kano and Wurma; cloth
weaving in Iseyin, Ilorin and Oyo;
wood carving among the people
Birnin-Kudu, iron production among
the Buhayas and Ibibio among many
other indigenous practices will be
preserved online through YouTube
and will be accessible to audience at
anytime and anywhere in the world. It
should be, however, recommended
that African cultural heritage (both
material and non-material) should be
presented, promoted and published
virtually most in particular, through
YouTube as stated supra, because this
will serve as a warehouse for African
Indigenous systems that will promote

and preserve them for future
references.

A Veritable Platform for
torm for the Promotion ang Preservation f Af)
3 of Africa’s Heriy,
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