Africapitalism and Intellectual Property: Empowering Entrepreneurial Advancement in Africa through IP
Nkem Itanyi[footnoteRef:1]  [1:  LLB (Hons) (Ife), LLM (UCL, London), PhD (Belfast) School of Law, University of East Anglia. Email: n.itanyi@uea.ac.uk. Faculty of Law, University of Nigeria. Email: nkem.itanyi@unn.edu.ng. ] 

Abstract
No continent enjoys the ubiquity of Africapitalism as much as Africa. From technology to entertainment to consumer product development, Africapitalism, which capitalises on improving Africa’s economy through private sectors, has given Africa its best economy yet. In Nigeria alone, entrepreneurship constitutes approximately 90% of the Gross Domestic Product, underscoring the pivotal role of private sectors in driving economic prosperity. The immediate implication for Africa is an exponential increase in creativity, innovations, and economic transformation. Interestingly, discussions have also centred on further advancing Africapitalism by exploiting the advantages of intellectual property (IP) to businesses. The paper draws from the exponential increase in entrepreneurship in private sectors and the need to exploit the same further.
On the other hand, the paper hinges on the numerous benefits IP holds for Africapitalism. Notably, this paper aims to provide a nexus between the concept of Africapitalism and IP and offers pragmatic strategies for entrepreneurs to leverage IP rights for their benefit. In achieving its aim, the paper adopts analytical and comparative methods. This paper analyses and compares the exploitation of the benefits of IP rights in businesses in Europe with what is the norm in Africa’s Africapitalism today. Progressively, the result of this research shows a clear link between the progress of Africapitalism through IP exploitation, on the one hand, and the growth of individual nations and, ultimately, the African continent, on the other hand. This paper contributes to academic discourse and offers actionable insights for policymakers, businesses, and entrepreneurs aiming to propel Africapitalism to new heights by unlocking the latent potential of intellectual property.
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1.1 Introduction
The history of Africa is deeply rooted in colonialism, poverty and bad governance. More than half of the 55 countries that make up Africa still battle with baseline vulnerabilities such as unemployment, health care problems, hunger and bad government.[footnoteRef:2] A few years on, and the story has not changed for the better - at least for most African countries. Research shows that the population of Africa will double from 1.34 billion to 2.5 billion inhabitants by 2050[footnoteRef:3] , which means an increased poverty rate, unemployment and a stagnant economy if nothing is done. History shows that, at every turn in which humans seek to change their narrative, the first thing economists do is coin a phrase that best captures the problem and the solution to such a problem. In light of this, concepts such as communism, communalism, socialism and capitalism have been coined to help humans best attain the gifts of humanity and develop their surroundings. However, these concepts have been generalised to the whole world; as such, none of these concepts best capture the problem that stalls Africa’s economy or the underdevelopment of its people.   [2:  Amaeshi & Idemudia, ‘Africapitalism: A Management Idea for Business in Africa?’ (2015) Africa Journal of Management Vol.1 No. 2 Page 4 - 7]  [3:  Statista Research Department, “Forecast of total population of Africa 2020-2050” (January 2023) < https://www.statista.com/statistics/1224205/forecast-of-the-total-population-of-africa/ > Accessed June 28 2023] 

Tony Elumelu rightly captured this analogy when he stated, ‘For Africa, the future we all want for ourselves is one of our own making.”[footnoteRef:4]  In light of this, Elumelu developed the concept of Africapitalism, a concept that captures the unique problems plaguing the African economy and one that provides a leeway to solving these problems. Notably, the improvement of Africa’s economy is not totally up to the government or donor country. Private Individuals (sectors) are also involved in the business of wealth creation and economic development of the continent. This is what the concept – of Africapitalism - proposes. [4:  Tony O. Elumelu, ‘Africapitalism: The Path to Economic Prosperity and Social Wealth’(2015) The Tony Elumelu Foundation Journal Vol. 1 No. 1 Page 5 -6] 

Africapitalism is the entrepreneurship of private sectors in Africa. It is capitalism likened to the African economy. This concept covers the ability of individuals (entrepreneurs) to independently make a positive difference in the African economy with little or no help from the government. This positive effort in the form of innovation and birthing ideas is one that can reduce the rate of unemployment, alleviate poverty to a greater extent, and positively change the state of Africa’s economy for the better. Progressively, the concept of Africapitalism merely explores how entrepreneurship can expand the economy but does not incorporate how its positive effects can be made continual and enduring. Ideas turned into products and, services, and inventions developed by the private sector can only benefit the continent in the long run if these ideas are effectively protected under Intellectual Property (IP) laws.
IP is the most valuable asset of any business or industry. Africapitalism is a call for private enterprises to make use of their innovative ideas or inventions to improve the economy. When transformed into a tangible form, these ideas become worthy of protection under various IP laws in Africa. Ultimately, businesses are often advised, in making contributions to the economy, to strive towards protecting their products, services, and inventions as intellectual property rights so as to maximise the advantages open to the business. 
Progressively, the most glaring benefit of IP to Africapitalism is that the protection of products, services, innovations and creations of businesses would spur further inventions and creativity for businesses. Intellectual property provides an avenue for businesses to expand their benefits as well as create a great business image in international and competing markets. This paper analyses the concept of Africapitalism with a view to discussing its importance in Africa in solving the problems plaguing the continent. Notably, it is the view in this paper that the concept of Africapitalism is not enough in solving Africa’s age-long problems, particularly because its benefits to Africa would not be fully exploited without the incorporation of intellectual property. In light of this, this paper explores the importance of IP to Africapitalism and, in the long run, the African economy. This is done by comparing the application of IP to entrepreneurship in European countries and the benefits of the same to Europe. Europe has been chosen because of its colonial history with Africa. It is believed that the discourse in this paper will further lend appreciation to the concept of Africapitalism.
The article is divided into four sections.
2.1 The Concept of Africapitalism and its Importance to Africa
Africapitalism has been emphasised since 2011.[footnoteRef:5] Tony Elumelu coined the term as an economic concept that embodies the private sector’s commitment to the economic transformation of Africa through investments that generate both economic and social wealth.[footnoteRef:6] It is an idea that emphasises the obligations of the private sector to the socio-economic development of Africa.[footnoteRef:7] Interestingly, since using this concept to describe a gateway to finally achieving economic freedom and all-round development in Africa, the concept has become quite popular. In April 2014, for instance, on an invitation by a panel chaired by the UN Secretary-General, Mr Tony Elumelu shared his views on Africapitalism with the UN General Assembly and Economic and Social Council.[footnoteRef:8] Progressively, in 2015, The World, one of the key publications of The Economist – a reputable and global media outlet- featured a piece on “The Rise of Africapitalism”.[footnoteRef:9] It is also noteworthy that The Tony Elumelu Foundation has established the Africapitalism Institute as a research-based think tank to mainstream the understanding and practice of Africapitalism.[footnoteRef:10] Under this foundation, young men and women are provided with diverse opportunities as well as resources for giving life to their business ideas and innovations. [5:  The Republic, ‘What Does Africapitalism Mean?’ (The Republic, 2022) < https://republic.com.ng/december-21-january-22/what-does-africapitalism-mean/ > Accessed June 29 2023]  [6:  Supra footnote 1]  [7:  Tony Elumelu Foundation, ‘The Concept of Africapitalism’ (Tony Elumelu Foundation, 2016) < https://www.tonyelumelufoundatioin.org/africapitalisminstitute/ > Accessed 29 September 2023]  [8:  Anna Strachan, ‘Tony Elumelu Addresses UN General Assembly on Africapitalism’ (Heirs Holding, 2015) < https://www.heirshooldings.com/tonyelumelu/tony-elumelu-adresses-the-un-general-assembly > Accessed 29 September 2023]  [9:  The Economist, ‘Entrepreneurs will Transform Africa says Tony Elumelu’ (The Economist, 2016) < https://www.economist.com/news/21631956-entrepreneurs-will-transform-africa-says-tony-elumelu-chairman-heirs-holdings > Accessed 28 September 2023]  [10:  Supra footnote 6] 

The concept of Africapitalism developed by Tony Elumelu can be justified on many grounds. On the face of it, the Private sector (businesses) accounts for a significant percentage of Africa’s GDP. In Nigeria, for instance, the private sector accounts for over 90% of Nigeria’s GDP[footnoteRef:11] , and as such, there is a need for continual investment in entrepreneurship in order to impact the economy positively. In 2001, the South African mobile phone giant MTN was punished by institutional investors when it paid about $285 million for a license to enter the Nigerian market. In less than ten years, the company’s Nigerian operation grew from 300,000 subscribers to 40 million and now accounts for 28% of the company’s annual revenue.[footnoteRef:12] Again, in 1962, Diageo set up a Guinness brewing operation in Nigeria, which has grown to three plants and more than $1 billion in annual revenue. Today, Nigeria is the world’s second-largest market for Guinness stout, and sub-Saharan Africa accounts for 41 per cent of global sales.[footnoteRef:13] All over the world, the exceptional nature and creativity that Africa embodies are given credence. In the history of ground-breaking innovations and success stories, the names of African Nations are written in gold. However, the same cannot be said of the economy of African nations itself, and so it becomes, according to Elumelu, a case of a nation at a loss as to the extent of the potential it embodies within itself while waiting for outsiders to exploit those potentials.[footnoteRef:14]   [11:   The Cable, ‘The Private Sector Accounts for 90% of Nigeria’s GDP’ (The Cable, 2023) < https://www.thecable.ng/osibajo-the-private-sector-accounts-for-90-of-nigerias-gdp/amp > Accessed 21 September 2023]  [12:  Supra footnote 3]  [13:  Ibid]  [14:  Supra footnote 3] 

It begs to mention that the concept of Africapitalism does not exist without criticism. For example, Amaeshi & Idemudia posit that while Africapitalism enables a creative space for rethinking business relations from an African perspective, the concept fails to clarify what underpins the idea and how it differs from similar other western constructs.[footnoteRef:15] There is also the argument that Africapitalism aims towards collectivity and oneness, a business relation that is targeted at further expanding societal relationships as well as acting for societal good, but this is, in fact, largely impossible. Critics posit that humans are selfish and often self-centred, and businesses only exist to make profit whether or not the business, in fact promotes oneness or societal betterment. This is seen, for example, in the continued production of gas-emitting technologies in African countries for the sole purpose of making profit despite the increased dangers of climate change to the African continent. Another criticism stems from the idea that Africapitalism, which praises private sector entrepreneurship to the exclusion of the government, is impossible. This is, in fact, true; on the face of it, businesses are regulated by governmental policies, regulations, and laws, and often, these policies have devastating impacts on businesses, thereby making it impossible for businesses to achieve their full potential. An example that immediately comes to mind is the recent increase by the Central Bank of Nigeria of the interest rate. This automatically increases the cost of lending, which indirectly affects the cost of production for businesses.[footnoteRef:16]  [15:  Supra footnote 1]  [16:  Eniola Olatunji, ‘How Interest Rate Hike Affects Nigerians’ (Business Day, August 2022) < https://www.google.com/amp/s/businessday.ng/amp/business-economy/article/how-interest-rate-hike-affects-nigerians/ > Accessed 29 September 2023 ] 

While these criticisms are not without their own logic, they lack an understanding of the concept of Africapitalism as a whole. As Tony Elumelu puts it, ‘The African economy and its people are suffering, and that is why something must be done, and the first step towards that solution is the advancement of entrepreneurship in the African sector – Africapitalism’. The concept does not discountenance how deeply rooted the idea of ‘survival-at-all-cost’ is in Africa. Still, it posits that with gradual steps in the right direction, trained entrepreneurs can be made to see that Africa indeed holds lots of potential. These potentials can be used to change the African economy for the better. The Africapitalism concept asserts that value creation through entrepreneurship is Africa’s unique path forward - distinct from emerging markets like China with its state-run enterprises, or Korea with its ‘Chaebol’ conglomerates, or India with its large family-run businesses.[footnoteRef:17] Additionally, Africapitalism does not totally exclude the involvement of the government in attaining its goals. What it argues is for minimised participation by the government in the sense that we must not wait for the government to improve the economy; the private sector also has a role to play. In sum, Africapitalism is a call to action for businesses to make decisions that will increase economic and social wealth and promote development in the communities and nations in which such businesses operate.[footnoteRef:18] [17:  Supra footnote 3]  [18:  Anna Strachan, ‘What is Africapitalism’ (Tony Elumelu, 2015) < https://www.tonyelumelufoundation.org/news/what-is-africapitalism > Accessed June 29 2023] 

For Tony Elumelu and every individual who has come to believe in the concept of Africapitalism, the goals of Africapitalism and the benefits it holds for Africa provide further justification for supporting the concept. 
The goals and benefits of Africapitalism include:
2.1.1 Wealth Creation: 
Tony Elumelu is evidence of this benefit of Africapitalism. His net worth is presently over 1.98 billion USD.[footnoteRef:19] Data shows that his companies and enterprises are one of the key catalysts in pulling funds into Nigeria. UBA, owned by him, has branches in more than 20 African countries, USA and UK, with over $ 2 billion market capitalisation, well over 10 0000 workforce across, and $12 billion in assets. He also owns Heir Holdings, a company that invests in financial services, energy, real estate, hospitality, agribusiness, and healthcare sectors.[footnoteRef:20] His businesses have seen the creation of wealth for many Africans through the provision of employment and training as well as the attraction of foreign direct investments. There is also Nigeria’s Aliko Dangote, a businessman considered the wealthiest person in Africa who is driving foreign direct investments and wealth creation in Nigeria through the oil and gas sector. Nassef Sawiris, the Egyptian businessman, is also a business guru whose drive for entrepreneurship has seen the attraction of wealth in Egypt. Other key players in Africa’s entrepreneurship include Nicky Oppenheimer, Johann Rupert, Mike Adenuga, Issad Rebrab, Nathan Kirsh, Abdulsamad Rabiu, Naguib Sawiris and Patrice Motsepe.[footnoteRef:21] [19:  Wealth Result, ‘Tony Elumelu Net Worth ($1.98 billion) and Biography’ (Wealth Result, 2022) < https://wealthresult.com/wealth/tony/-elumelu-net-worth-biography > Accessed 29 September 2023]  [20:  Supra footnote 18]  [21:  Stacy Ambani, ‘Top 10 Richest People in Africa 2022 and Their Net Worth’ (Wealth, 2022) < https://www.google.com/amp/s/nasonga.com/richest-people-in-africa/%3famp=1 > Accessed 28 September 2023] 

2.1.2 Funding Entrepreneurship: 
One of the key potentials that Africapitalism holds for Africa is the possibilities of funding prospective businesses and startups. For example, the Tony Elumelu Foundation provides funding for entrepreneurs with brilliant ideas and inventions seeking to launch into the market. The idea behind the launching of this foundation is that, oftentimes, funding is a clog in the wheel of so many startups and with the proper funding, the next biggest invention or product the world has ever experienced could be birthed. Africapitalism allows existing companies to have a share of a starting company and build further wealth from the growth of the latter company; this is how economic freedom is attained. Also, prospective businesses, as well as startups, are also spurred to churn out ideas in areas that are lacking in the economy so as to get funding from existing entrepreneurs. This way, the economy is diversified in form of the sought of businesses done.
2.1.3 Innovation:
Africapitalism promotes creativity, the invention of new technologies as well as outstanding product development. By encouraging entrepreneurship, individuals can birth ideas that can be turned into products and inventions to better the economy. Interestingly, innovation is at the heart of Africapitalism. It is one of the aims of the concept that entrepreneurs dive into unexploited areas such as agriculture, healthcare as well as technology. Diversity in business ideas and, ultimately, products and services is needed to achieve the goals of economic improvement in Africa.
2.1.4 Transparent Competitive Markets:
Encouraging entrepreneurship would help African businesses compete better in international markets all over the world. This would also enhance the ease of doing business between African countries. This aside, Africapitalism can help encourage healthy competition in nations where certain sectors have been taken over by single individuals or companies, as well as cut down monotony. 
3.1 Advancing Africapitalism through Intellectual Property
Admittedly, the above benefits of Africapitalism to Africa are laudable as it seeks to address the core issues that Africa suffers from. However, Africapitalism alone, without more, would sink the creative endeavours of entrepreneurs in the private sector if intellectual property is not further harnessed to protect these ideas. Aside from preserving these ideas, there is a need to expand the profits and investments in Africa in a way that has never been experienced before through the exploitation of IP in Africapitalism. As earlier enumerated in this paper, Intellectual property refers to creations of the mind such as inventions, literary and artistic works, designs, symbols, names and images used in commerce, and it is protected in law, for example, by patents, copyright and trademarks.[footnoteRef:22]  [22:  Amy Dietterich, ‘WIPO Green: Supporting Green Innovation and Technology Transfer’ (WIPO Magazine, March 2020) < https://www.wipo.int/wipo_magazine/en/2020/01/article_003.html > Accessed 28 September 2023] 

Intellectual Property refers to the creation of the human mind, and IP laws are enacted to protect these creations from events of unfair usage. There are various forms of IP: Patent, Trademark, Copyright and Industrial designs. Intellectual property plays a crucial role in every stage of the business cycle or technological cycle (if such a business deals with inventing new technological solutions). IP is involved from birthing the idea – research and development phase – to marketing the product, down to the point where the business reaches an international audience (Market). Private businesses, whether they are startups or successful ones, have several intangible assets, which include brand reputation (recognition), goodwill, and human capital. IP laws are enacted to protect these intangible assets through the following:
3.1.1	Trademark: A trademark is a unique sign or symbol used to identify particular goods of a proprietor as distinct from the goods of the competitors. Trademark indicates the source of products or services. The world’s most popular trademarks include Microsoft, Apple and Google.
3.1.2	Copyright: This is a form of Intellectual Property right that protects musical, artistic, and literary works, including sounds and recordings. These works become eligible for protection if it has been expressed and fixed in a medium.
3.1.3	Industrial Designs: This right protects the aesthetic appearance of a product in such a way that helps the product stand out from those of competitors. The Coca-Cola contour bottle is a masterpiece of industrial design dating back to 1915. 
3.1.4	Patents: A patent is an exclusive right granted to an invention. It is a document issued to an inventor by a government office describing an Invention and also containing legal situations in which an Invention is to be exploited.
In the main, Intellectual property rights facilitate greater innovation for Africa’s private sector. According to the World Intellectual Property Organization, more than 30% of businesses around the world expand their products, services and inventions because of the protection they enjoy under IP.[footnoteRef:23] The goal of every IP regime is to ensure that a person reaps the fruit of their Labor; identifiable and protected IP rights facilitate innovation. Without protecting these ideas or technological inventions, private enterprises will not fully be compensated for their creation or inventions, as the case may be, and other individuals will not be spurred to innovate or improve on existing inventions. Significantly, the Intellectual Property system encourages business’ protection of their products and creates incentives for creators to develop, produce, and distribute new and genuine goods and services for commercial purposes while still enjoying exclusivity. In the long run, IP is used to spur and further expand the goals of Africapitalism in terms of encouraging the private sector to dive into unexploited business areas.  [23:  WIPO Magazine, ‘IP & Business: Intellectual Property, Innovation and New Product Development’ (WIPO Magazine, 2005) < https://www.wipo.int/wipo_magazine/en/2005/04/article_0002.html > Accessed 28 September 2023 ] 

Secondly, IP financing is now being largely exploited to boost profit and provide finances for entrepreneurs. A business with a good IP portfolio can promote a potential investor’s interest in investing, especially where such a business is a start-up and lacks the requisite capital to strive in the market. Thus, IP rights are important for startups seeking to attract venture capitalists. IP rights, such as patents, attract investors in various ways. For instance, startups engaged in new technological solutions can prove that such Ideas or solutions are of value if they meet the patentability criteria. This implies that the invention must be novel, must involve inventive steps as well as inventive solutions and must be industrially applicable.[footnoteRef:24] Secondly, inventions that are patentable further prove to investors that the said technological solution is not one that can be copied or imitated in the market environment. Thirdly, should such a business go bankrupt, patentable solutions and inventions can remain to be sold or licensed to a third party. The suitability of IP rights in enhancing financial benefits is dependent on the industry. For instance, copyright, which protects artistic, literary and musical work, is essential in the Nigerian entertainment industry and can be licensed to a third party for financial gains. In light of the above, businesses with registered IP rights have higher negotiation power as against businesses or firms that do not. [24:  Government of Netherlands, ‘What are the Criteria for Patenting my Invention?’ (Government of Netherlands, 2019) < https://www.governement.nl/topics/intellectual-property/question-and-answer/what-are-the-criteria-for-patenting-my-invention > Accessed 29 September 2023 ] 

Additionally, the success or not of any firm, company or enterprise is dependent on the value of the goodwill existing in the brand. That is the existence of a good reputation in favour of the trademark owner, which results from the ability of the consumers to associate the mark with a particular company whose product or (and) services exist in the marketplace. A strong brand sets the company apart from its competitors, thereby leaving consumers and investors confident as to the quality of the goods and services of such a brand. Thus, protecting identifiable IP rights in businesses prevents competitors from resorting to unfair practices to gain market share or recognition. In sum, IP prevents situations where goods and services are imitated in order to confuse investors and consumers. Hence, where a business or industry adequately protects its intangible assets, it prevents issues of unfair usage. Protecting IP rights such as trademarks does not solely exist in businesses dealing with manufacturing and production of services; these rights also exist in various industries. For instance, it is not a rare practice for Nigerian creative artist to register their stage names as trademarks. This gives them the right to prevent a third party from living off the benefits of the said name.
Entrepreneurs in the private sector can leverage IP asset valuation and management to enhance the value of businesses and increase the business's possibilities to compete in the international market. All inventions, products, services, and brand names protected under IP laws are IP assets. These assets are valued by analysing the amount of financial income the IP asset is expected to generate. Maintaining the value of such an idea or invention and ensuring that the market price continues to soar is what is referred to as IP asset management. Constantly developing novel and innovative features to complement a business’s already-existing ideas and inventions can go a long way in helping boost the value of such assets. In countries such as Canada and the USA, universities and research institutions drive revenue creation in billions of US$ following effective valuation and management of IP assets.[footnoteRef:25] [25:  Supra footnote 21] 

Notably, exploring IP for Africapitalism provides the possibility of further expanding on existing inventions, products as well as services for future entrepreneurs. Once IP protection has been sought and granted, it gives a limited right to the inventor, proprietor or creator, as the case may be, to enjoy the exclusive benefits of the same. This gives individuals the right to prevent others from using, reproducing, selling, or making such innovation without proper authorisation from the concerned party during the period the exclusivity subsists. After this period, other entrepreneurs can expand on these creations and inventions. In sum, recognising IPs, such as patents, ensures that private businesses involved in creating new technological solutions have control over the commercial use of their invention. The disclosure that precedes the grant of a patent spurs more innovation because it enables others to see, understand and improve upon such innovation.
4.1 Analysing the Advancement of Businesses through the IP System in Europe
Africa is the least developed continent in the world. Oftentimes, it begs considering what other continents are doing differently and the approaches they are taking to achieve certain results so as to help address the problems of the African economy effectively. It is important to mention that Europe has been considered, first, because it has one of the most robust IP systems in the world and second, because of the colonial history and similarity in the legal system that it shares with many African nations. Analysing the improvement of Europe’s economy by exploiting IP systems to businesses would help to appreciate better how important the IP system is to Africapitalism. Additionally, it would help to also determine how to address the problems presently facing the IP system in Africa in terms of its usefulness to businesses. 
The first most noticeable feature of the IP system in Europe for the benefit of businesses is funding. One of the most pressing challenges businesses face in utilising IP systems is funding, and Europe is working on all fours to tackle this issue for businesses within the continent. The European Commission in January 2022 launched the EU SME Fund, which contains about 47 Million Euros aimed at protecting the intellectual property of EU SMEs in their COVID-19 recovery and digital transitions.[footnoteRef:26] The commission did this in conjunction with the European Union Intellectual Property Office (EUIPO). This fund is, in fact, the second fund aimed at supporting businesses to expand while utilising the benefits of the IP system. The EU SME Fund will offer support to businesses in the following areas: [26:  European Commission, ‘E47 Million Fund to protect Intellectual Property of EU SMEs in their COVID-19 Recovery and Green and Digital Transitions’ (European Commission, January 2022) < https://ec.europa.eu/commission/presscorner/detail/en/ip_22_181 > Accessed 29 September 2023] 

· Reimburse about 90% of the fees charged by Member States for IP scan services. This takes into account the innovative potential of the business’s intangible assets.
· Reimburse 75% of the fees charged by intellectual property offices for the registration of trademark and industrial designs.
· Reimburse 50% of the fees charged by national patent offices for the registration of patents from 2022 to 2024
According to the European commission, the rationale for this funding is that private businesses hold lots of benefits for its economy and these benefits can be tripled with the exploitation of IP rights. However, these businesses do not enjoy the advantages of funding in the manner that government-owned businesses do, and as such, the extra funds to seek IP protection or expand their businesses through the IP system do not exist. This fund is expected to help bridge this gap.[footnoteRef:27] [27:  Supra footnote 25] 

Progressively, the trademark and patent registry in Europe has also attached to it expert IP practitioners who are available to provide IP advice to businesses seeking to register their trademark as to the distinctiveness of such marks or the patentability of their inventions.[footnoteRef:28] In light of this, startup businesses are saved the loss of having to pay certain fees, submitting their creations for protection only to have the same rejected by the IP offices in charge. The advice given by these practitioners helps businesses understand how they can further brand their products and (or) services to make them stand out for the purposes of registration. These improvements help expand the possibilities of the business competing in international markets.   [28:  Marcaria, ‘Trademark Registration in Europe’ (Marcaria, 2022) < https://www.marcaria.com/ws/en/register/trademarks/trademark-registraiton-europe?gclid=Cj0KQjwyt-ZBhCNARIsAKH1174C3FTSSOSOB3ONhz4hD_rZ2yADyNH5Rf3 > Accessed 28 September 2023] 

Additionally, the European IP registration system offers an international registration process allowing automatic registration in other EU countries once an IP asset is registered in one European country.[footnoteRef:29] Africa does not yet offer this feature and so the implication is that unless a brand is protected under the IP laws of other African nations, it does not enjoy automatic protection. This raises issues of increased business costs for businesses looking to expand their markets into other African countries that have to register such brands or inventions in those countries.  [29:  Digip, ‘Take Full Ownership of Your Trademark Today’ (digip, 2022) < https://www.digip.com/?utm_term=trademark%20europe&utm_campaign= > Accessed 29 September 2023 ] 

Interestingly, in Europe, there are also IP auction houses that enable businesses to leverage IP financing by licensing and directly selling their patents or trademarks at IP auctions. The existence of these IP auction houses enables IP assets to be sold faster, thereby enabling access to rapid liquidity. These auction houses also allow businesses to utilise their IP assets as collateral in exchange for funds. This is particularly innovative because while businesses can sell their IP assets to access funds, the companies to sell these assets to are not readily available. It is often difficult to negotiate a fair price for these IP assets where they are available. IP auction houses in Europe ease this stress for businesses while providing fair value for the assets at the same time. 
Admittedly, one cannot ignore how economically advanced Europe is, thereby making it easy to provide these IP facilities for its business, a trait that the African continent does not yet have. Notwithstanding these shortcomings, it is still possible to take baby steps in this regard. Notably, this is where the public sector's contribution to Africapitalism comes in to provide better avenues for businesses to maximise the benefits of IP. It begs to mention that some of the progress seen in Europe’s IP system can only be achieved chronologically. For example, one cannot speak of providing IP auction houses except the IP system, and its adoption to businesses in Africa has become so laudable as to justify the existence of IP auction houses. What is most important is that the continent, in fact, starts somewhere, and if the recent wave in the IP systems of some African countries is anything to write home about, Africa’s private sector is, in fact, maximising the advantages of IP to businesses. A great example is the impact and awareness of the WIPO Nigeria office on the benefits of IP to SMEs in Nigeria. 
5.1 CONCLUSION
Africans investing in Africa by engaging in the business of production of goods and services and the invention of new technological solutions that make living easy is undoubtedly one of the key drivers to economic growth and stability in the continent. However, these businesses will only strive well in the market environment if the IP rights akin to such enterprises are correctly identified and legally protected. In sum, it is insufficient to identify intangible assets that are present in a business. These rights should sufficiently be protected as they serve as proof of ownership in the long run. This can be actively achieved not only when businesses seek out IP protection but also when the government engages in making the business environment more beneficial for businesses to grow by taking a cue from what other nations are doing to better their IP system. In the long run, we can have a better economy with Africapitalism and the IP system.
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